
   

Courage
Courage Child Protection is a picture based community 
engagement programme that uses posters, maps and a range 
of interactive training material to assist child protection 
officers, organizations, families and individuals to solve the 
issues they face in their communities. It helps participants 
to recognize the rights and needs of children, to identify and 
prioritize their child protection challenges and then gives 
them the strategies and tools they need to solve them.

Courage was launched during Child Protection Week 2015 
after being piloted in South Africa, Zambia and Lesotho.  
The remainder of the year focused on running train the 
trainer workshops among a number of key stakeholders in 
health, education and social development.  In September, 
Katinka Pieterse (NACSA Chair) and Dee Blackie (Programme 
Champion) presented the material at a Child Protection 
Conference hosted by the Swedish Foundation for Children 
Without Parental Care. Representatives from 30 different 
countries took part in a lively workshop and have now taken 
Courage back to their various countries for implementation. 

The National Adoption Coalition, is slowly becoming a formidable voice in the Child Protection arena 
in South Africa.  Our membership continues to grow as does our support and influence on both social 
and government agendas.  As we start a fresh New Year with more wonderful things planned ahead we 
thought we would take this opportunity to remind you of all we achieved in 2015 and to let you know of 
our plans for the New Year. A lot of hard work, good people and motivation led us to the launch and im-
plementation of three successful campaigns in 2015, the Courage Child Protection community engage-
ment progamme, the Choose to Care crisis pregnancy campaign and support centre, and the Choose to 
Care Child Abandonment awareness campaign. We have a number of new campaigns planned for 2016 
as well as a new conference so be sure to join or renew your NACSA membership, you will find details 
for this at the end of the letter.  

Welcome to 2016

The Courage Toolkit is available for FREE download at http://www.couragechildprotection.com/
toolkit.html or you can order a printed version through NACSA.  Please contact us if you would 
like more information or to organize training.

Thanks to the persistence of Rene Ferreira, Courage is now also 
part of the North West University post graduate social work 
curriculum. A workshop was also run at the Free State University 
with their third year social work students, and there are plans 
for similar workshops at Wits, UJ and more in 2016. 



For 2015’s 16 Days of Activism for No Violence against Women and Children, NACSA 
developed an innovative new campaign to build awareness around the issue of child 
abandonment.  Nearly 2000 baby dolls were made by volunteers and then “abandoned” in 
key community hubs such as shopping malls, taxi ranks, dustbins and hospitals during this 
important week (see our baby doll tutorial at https://youtu.be/nhz0HSw-ta8).  

The ‘Choose to Care’ crisis pregnancy campaign and support 
centre was launched in June 2015 for Youth Month.  The 
focus of the campaign is to build care and compassion around 
the issue of crisis pregnancy, amongst young women, their 
partners, their families and their communities.  

Women experiencing a crisis pregnancy can gain information 
and support via our call centre on 0800 864 658, our Mxit 
app and our website at www.crisispregnancy.org.za. Since its 
launch, we have gained more than 16 000 members on our 
Mxit app and have helped over 1000 women experiencing a 
crisis pregnancy. We continue to assist close to 80 women a 
month with the hopes that we are saving lives one phone call 
at a time.

Child Abandonment Awareness Campaign

On finding the dolls, people were asked to take care of them and to get involved in raising 
awareness around the issue of child abandonment.  This included connecting people to the 
Choose to Care support centre, posting pictures of themselves with the abandoned dolls 
on Facebook, Twitter and Instagram, which led to our campaign trending on these networks 
during 16 Days of Activism.  We were supported and partnered by a number of baby homes 
in this campaign, and we hope to expand this support in 2016, to bring awareness to the 
many homes that take care of our abandoned children in SA and the wonderful work that 
they do.

The campaign managed to garner over R4 million in PR support around the issue of child 
abandonment, a fantastic achievement for all involved.  A petition was also taken to the 
Minister of Social Development, Bathabile Dlamini, asking her and the department to 
acknowledge the challenge of child abandonment by conducting research into the issue and 
working in partnership with NGO’s to start to address it.  We will be repeating this campaign 
in 2016, if you would like to get involved, please be sure to contact us.

Choose To Care Campaign



 

The purpose of the Lobbying and Legislation portfolio is to actively engage relevant stakeholders 
on the legislative, policy and procedural issues that impacts adoption service delivery. We have 
continued to engage DSD, Home Affairs, Justice & the Portfolio Committee during the past year.
 
NACSA has representation at the quarterly National Child Protection Forum and presents a 
comprehensive report on behalf of the Coalition and its members at each of these. Both National and 
most Provincial DSD offices attend the meeting and we have the opportunity to discuss challenges 
and problem areas during this forum. Issues relating to delays, irregularities, and lack of intersectoral 
collaboration receive attention. We have also been lobbying specifically on issues pertaining to delays 
in the issuing of form 30’s, issuance of section 239 recommendations and the challenges experienced 
in relation to adoptions costs and fees.

NACSA gave a written and oral submission to the Social Development portfolio committee in 
Parliament with regards to the proposed amendment that Social workers in the employ of the 
Department of social development are also included in the definition of an adoption social worker.   
We will keep members informed about the developments and outcome of the amendments.  

We further want to invite all members to bring any relevant issues, challenges and or successes 
experienced in this area under our attention so that we can assist in engaging on it.  

Lobbying and Advocacy

Contributions From Partners
The National Adoption Coalition of South Africa has a number of strategic, creative, media and 
training partners who assist us in creating awareness and engagement around the themes of 
adoption, crisis pregnancy and child protection in South Africa.  In 2015, these organisations 
contributed over R16 million in pro-bono research, strategy, creativity, media, public relations, 
training and administrative services to help us achieve our goals.  

As highlighted earlier in the newsletter, there were three major campaign in 2015, the launch of the 
Courage Child Protection community engagement programme, the launch of the Choose to Care 
crisis pregnancy campaign and the launch of our 16 Days of Activism child abandonment awareness 
campaign, as well as considerable coverage for our existing Addoption campaign.  Our wonderful 
partners contributed the following pro-bono services:

• Lesoba Difference: R1,269,740 in pro-bono concept development, strategy, materials and   
 intellectual property around our Choose to Care campaign for both crisis pregnancy and   
 child abandonment.
•  TS Communications: R10,789,530 in pro-bono public relations coverage, which included   
 over R4 million for adoption awareness, over R400K for crisis pregnancy awareness, over R1  
 million for Courage Child Protection and over R4 million for child abandonment.
• Mediology: R2,029,109 in pro-bono media, which included R951K in TV exposure, R949K in  
 radio exposure, R50K in print exposure and R80K in online/social media exposure.
• The Business of Brands Institute: R1,6 million in pro-bono insight, strategy, creative, training  
 and administrative services which included the development of Courage Child Protection,   
 strategic support of NACSA and brand management of the various creative campaigns.



Want to be kept in the loop?  Like us on Facebook, Follow us on twitt er , sign up as a member and receive updates
 or check our website at www.adopti oncoaliti onsa.org.

SAVE THE DATE
Keep up to date with NACSA and the exciti ng things we have planned by saving the following dates:
 

• 26 May: Child protecti on week
• 2-3 November: NACSA Adopti on Conference
• 9 Nov: World Adopti on Day

More questi ons? Click here and fi nd details, contact info and 
frequently asked questi ons. 

For as litt le as R250 per year you can reap the rewards and have the following added benefi ts:

• You will listed on the Addopti on Nati onal Assistance Centre databases, either as an organisati on 
or as an individual (membership category 1 and 2 only).

• You will receive representati on and advocacy on key issues to the Department of Social 
Development at  a Nati onal and Provincial level, as well as other key stakeholders in adopti on.

• All registered  or accredited organisati ons and individuals will receive endorsement by the 
Nati onal and Provincial Adopti on Coaliti ons.

• 2016 Conference/workshop.

Become a NACSA member and enjoy so much 
more...

Resources off ered to members include:

• Community engagement programmes
• Guidance, support, and educati on in service delivery best 

practi ce (CPD)
• Research and Insight on related issues
• Communicati on and engagement around adopti on related 

issues
• A regular workshop for the adopti on community
• The Adopti on & Choose To Care contact centre

Dont forget to

Like us on
Facebook

Follow us on
Twitt er

Become a 
member

• The Swedish Foundati on for Children without Parental Care/Radio Help: R505 500    
 in funding to assist in the development, launch and roll-out of the Courage Child    
 Protecti on Programme.

We would like to take this opportunity to thank all of our strategic, creati ve and media partners 
for their generous support in 2015.


